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of Brokeback Mountain and had a child together. All people say about Jake Gyllenhaal is
how he was heartbroken from his breakup with Kirsten Dunst. The actors on Latter Days
and Eating Out are also straight and detail their acting “professionalism” in being able to
play a gay role and even doing the difficult love scenes. Latter Days has DVD extra inter-
views detailing these discussions and the Eating Out stars were interviewed in The Advocate.
Scott Lunsford (Caleb Peterson) told them how he thought to himself, “Wow, what a chal-
lenge. If I do this, there’s nothing 1 can’t do” (Vary, 2005). This kind of dialogue length-
ens the distance between heterosexuals and homosexuals. Going on and on about their
heterosexuality is a conscious and subconscious effort to divorce themselves from homo-
sexuality. It is not just because of who they are, but because it is necessary to remove them-
selves from that image. The phrase “I am not Gay!” cleanses them of being possibly
tainted. Heterosexuality is given power over homosexuality. However, there are some
actors that do not talk about their sexuality, and I admire them. Sean Hayes from Will and
Grace refuses to publicly discuss his personal life as do the majority of the actors of Queer
as Folk and the L Word. These actors recognize the power that these heteronormative ques-
tions hold and refuse to take part in subverting the GBLT community’s stride toward equal-
ity. Bottom line: Gay for pay actors undo any good and positive representations of gay men
and women by outwardly rejecting homosexuality and exalting their own heterosexuality.

Mainstream vs. Indie Films—A Gay Market

The emergence of a specifically gay market in film and television is not indicative of true
diversity and acceptance. What it actually indicates is a scaled-up marketing strategy on
the part of large companies and an effort from within the gay community to provide
entertainment and services directly related to the GLBT community. What people mis-
takenly identify as widespread acceptance is actually an example of supply and demand eco-
nomics and enclave survival strategies. The film, television, and consumer market has
become increasingly stratified with gay and lesbians relying on non-mainstream sources for
entertainment and services. Gays and lesbians have done what Latinos have done. Latinos
in this country rely heavily on their own means of communication and media. In fact, they
have a completely different subculture and lifestyle within this country, and now the
GLBT community has moved in the same direction. The gay community produces mag-
azines, novels, music, live shows, and films for consumption by _other member of the
GLBT community. Indeed, the gay community has developed such a large “new” market
with large sums of expendable capital, advertisements from non-GBLT companies are start-
ing to target gay audiences in order to make their products appeal to them and bring in their
money (Finkle, 2005).

This system that has been set up is not one that can be thought of as highlighting equal-
ity and acceptance. It actually highlights the discrimination and marginalization of homo-
sexuals. Because the GLBT community has been ignored for such a long time, it was forced
to find ways to meet the needs of its own community. Now with the gay community being
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